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SPECIAL REPORT AND COMMENTARY

VIETNAMESE GOODS TO
INCREASE PRESENCE ON
FOREIGN SHELVES

More Vietnamese goods are available
on foreign supermarket shelves but enterpris-
es still need to overcome a number of chal-
lenges if they want to enhance their brand
image.

Online newspaper Hanoimoi.com.vn cited
Makoto Nakamura, an international trade
consultant at the Japan External Trade Or-
ganisation as saying that when consuming
food products, health and safety was the top
priority of Japanese people and then the
price. Agricultural and food products that en-
tered the Japanese market had to undergo an-
imal and plant quarantine inspections. Also,
these goods had to comply with Japan’s reg-
ulations on environmental sanitation.

Vietnamese trade counsellor in Japan Ta Duc
Minh suggested Vietnamese enterprises doc-
ument links from production and preserva-
tion to transportation while meeting Japan’s
regulations on standards if they wanted to
enhance their foothold and then expand in
the Japanese market. Minh said though retail
systems in Japan had strict requirements and
most of Vietnam’s exports were made
through intermediaries, Vietnamese enter-
prises should try to directly work with Japa-
nese importers to enhance the value of their
brands. Minh suggested enterprises that
wanted to enter the Japanese market should
first participate in fairs and exhibitions in Ja-
pan where they could find new partners, as
well as learn about consumer trends.
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For the US, another lucrative market for Vi-
etnamese goods, Vince Tran, a representative
of Walmart supermarkets in Vietnam advised
Vietnamese businesses to dive deeper into
the US consumer market. He said they
should develop products that were suitable to
the tastes of US consumers and ensure their
production capacities had adequate volume
to produce competitively priced goods.

According to the Director-General of the Eu-
ropean-American Market Department under
the Ministry of Industry and Trade (MolT)
Ta Hoang Linh, over the past years, Vietnam-
ese enterprises had improved their under-
standing of international import-export
standards. However, the firms needed to
make greater efforts in cementing the foot-
hold of their products on international super-
market shelves.

Linh said the MolIT would continue to sup-
port Vietnamese businesses to export and sell
goods on cross-border e-commerce plat-
forms. This would aim to not only increase
the number of enterprises with products
available in foreign retail systems, contrib-
uting to increasing the nation’s export turno-
ver but also to make Vietnam an important
source of goods for major foreign markets.

The MolT and a number of distribution
groups launched a set of manuals to guide
Vietnamese enterprises to export more effec-
tively. The MolT said the manual provided
basic and useful information about different
markets while explaining the supplier selec-
tion process, requirements and standards of
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