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VIET NAM - AN EMERGING HALAL DESTINATION

A PROMISING DESTINATION FOR HALAL
INDUSTRY DEVELOPMENT

» Ministry of Foreign Affairs of Viet Nam

‘ Viet Nam is committed to becoming a dynamic and reliable partner

in the global Halal economy. With strong agricultural foundations,
a vibrant tourism sector, a competitive textile and garment industry, and a
strategic position as a regional trade hub, Viet Nam is ready to expand its Halal

production and services to meet the rising global demand.

1. THE VAST POTENTIAL OF THE
GLOBAL HALAL MARKET

The global Halal market is one of the
fastest-growing and most dynamic sectors
worldwide. Valued at over USD 10 trillion

by 2028, it serves over 2 billion Muslims

as well as many non-Muslim consumers
who associate Halal certification with high
quality, safety, and ethical standards.

Key trends show robust growth in demand
for Halal-certified food and beverages,
pharmaceuticals, cosmetics, fashion,
and tourism services. Southeast Asiaq,

the Middle East, South Asia, and Africa
are especially high-growth regions, while
markets in Europe and North America are
expanding steadily.

2. VIET NAM’S POTENTIAL FOR HALAL
INDUSTRY DEVELOPMENT

Viet Nam has all the necessary
advantages to become a major supplier in
the global Halal value chain:

2.1. Agriculture and food production

Viet Nam is among the world’s leading
exporters of agricultural and seafood

products, including rice, coffee,

cashews, pepper, fruits, seafood, and
processed foods. With modern production
capacities and an emphasis on food
safety, Viet Nam is well-positioned to
offer Halal-certified foods that meet the
highest international standards.

2.2. Tourism

Viet Nam is a top tourist destination with
diverse landscapes, cultural heritage,
and hospitality services. The country

is investing in Halal-friendly tourism
infrastructure, including Halal-certified
restaurants, accommodations, and travel
services, to attract Muslim tourists from
key markets in Southeast Asia, the Middle
East, and beyond.
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M Viet Nam has signed 19 Free Trade Agreements (FTAs) with over 60 economies, including major
partners like the EU, Japan, China... These FTAs have boosted Viet Nam’s exports, attracted
foreign direct investment, and deepened integration into global supply chains. As a result, Viet
Nam has become a dynamic trade hub, with FTA markets accounting for over 65% of its total
export turnover. Image: VietnamPlus
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2.3. Textiles and garments

Viet Nam ranks among the world’s

top textile and garment exporters. By
adopting Halal standards for textiles
(including dyes, materials, and production
processes), Viet Nam’s industry can tap
into the growing global demand for Halal-
certified fashion and modest wear.

2.4. Strategic trade hub: Viet Nam’s
location at the heart of Southeast Asia,
with numerous free trade agreements
and a modern logistics system, makes

it an ideal platform for Halal trade and
investment. Viet Nam’s role as a regional
manufacturing and trade center provides
easy access to major Halal markets in
ASEAN, the Middle East, and around the
world.

3. GOVERNMENT POLICIES:
SUPPORTING HALAL INDUSTRY
DEVELOPMENT

Recognizing these opportunities, the
Government of Viet Nam has launched
strong policy initiatives to develop
the Halal industry in a systematic and
sustainable way:

3.1. National program on Halal
development to 2030

Viet Nam has adopted the “National
Program for Strengthening International
Cooperation to Build and Develop Viet
Nam’s Halal Industry by 2030.” This
comprehensive plan aims to improve the
capacity of domestic producers and
service providers to meet international
Halal standards, promote exports, attract
investment, and boost tourism.

3.2. Establishment of Viet Nam’s first
National Halal Certification Center

To support reliable, standardized Halal
certification services, Viet Nam has set up
its first National Halal Certification Center
(HALCERT) under the state-management
of the Ministry of Science and Technology
since April, 2024. This will ensure
consistency, credibility, and international
recognition for Vietnamese Halal products
and services.

3.3. National standards and regulations

Viet Nam has issued six national Halal
standards and is drafting its first decree
on managing Halal products and services.
These legal and technical frameworks will
help businesses adopt Halal practices
more easily while ensuring compliance
with international requirements.

4. INTERNATIONAL COOPERATION
ACHIEVEMENTS

Viet Nam is boldly asserting itself

on the global Halal map by rapidly
expanding international cooperation,
laying a solid foundation for long-term,
strategic partnerships and unlocking new
opportunities for growth and prosperity.

4.1. Forging strategic agreements with
global partners: Vietham has proactively
signed a series of cooperation agreements
with leading Halal-certifying bodies

and key partner countries, including the
Gulf Cooperation Council, South Korea,
Malaysia, and the Netherlands. These
agreements pave the way for mutual
recognition of Halal certification, reduce
export barriers, and empower Viethamese
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PHAT HUY NOQI LUC, TAN§ CUGNG HOP TAC QUOC TE PE PAY MANH
PHAT TRIEN NGANH HALAL VIET NAM

CONFERENCE

FOSTERING INTERNATIONAL COOPERATION AND MOBILIZING INTERNAL RESOURCES
TO DEVELOP VIET NAM’S HALAL INDUSTRY

Ha Noi, ngay 22 thang 10 nam 2024

B Prime Minister of Viet Nam H.E. Pham Minh Chinh delivered a speech at Viet Nam’s first National Halal
Conference, affirming the country’s strong commitment and aspiration to tap into the global Halal market.

Image: Government of Viet Nam.

businesses to meet international Halal
standards, creating a seamless pathway
for Vietnamese products to reach global
markets.

4.2. Elevating Vietnam’s presence on
the global stage: Government agencies,
industry associations, and enterprises
from Vietnam have actively engaged in
high-profile international conferences,
trade fairs, and seminars dedicated to
Halal business development. Through
these dynamic activities, Vietham

has significantly elevated its visibility
and reputation within the global Halal
community, showcasing its commitment
to international best practices and
learning from the world’s leading experts
to strengthen its own industry.

4.3. Building bridges through trade
Promotion and business networking:
Vietnam has also hosted and participated
in an impressive array of business
matchmaking events and promotional
initiatives with Halal importers,
distributors, and certifying authorities
from Southeast Asia, the Middle East,
and beyond. These strategic efforts have
opened new export channels, fostered
trust, and deepened partnerships with
international stakeholders, reinforcing
Vietnam’s position as a reliable,
competitive Halal supplier. A true
highlight of these achievements was
Vietnam'’s first and largest National Halal
Conference in 2024, under the theme
“Fostering International Cooperation and
Mobilizing Internal Resources to Develop



Vietnam’s Halal Industry.” Attracting
nearly 50 international delegations, this
landmark event was a powerful statement
of Vietnam’s ambition and capability to
become a key player in the global Halal
ecosystem, while promoting its image as
an open, proactive, and trusted partner on
the international stage.

5. THE WAY FORWARD

Viet Nam is committed to building a
strong, sustainable, and internationally
competitive Halal industry. The country’s
strategic orientation focuses on the
following key priorities:

VIET NAM - AN EMERGING HALAL DESTINATION

5.1. Developing key Halal industries

in agriculture, tourism, and textiles:

Viet Nam aims to establish leading Halal
sectors in agriculture and food processing,
tourism, and textiles and garments.

5.2. Strengthening the legal and
regulatory framework: Viet Nam

is prioritizing the development and
completion of its legal framework for
Halal products and services. This includes
formulating comprehensive national

Halal standards and accelerating the
issuance of Viet Nam’s first Decree on

the management of Halal products and
services, ensuring clear, consistent, and

[HTREEHITTH R
R

B The Southern Airports Services Joint Stock Company (SASCO) has put into operation a new business
lounge for Muslim passengers, which is the first of its kind in Viet Nam, at Tan Son Nhat International Airport
in Ho Chi Minh City. Image: Tuoi Tre news.
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internationally recognized guidelines for
businesses.

5.3. Enhancing international
cooperation: Viet Nam will actively
expand international cooperation to
support the growth of its Halal industry,
with a focus on trade, investment, and
technical assistance. By strengthening
partnerships with countries and
organizations with advanced Halal
ecosystems, Viet Nam seeks to improve
market access, share knowledge, and
attract investment to boost production
capacity and competitiveness.

5.4. Building human resource capacity
for the Halal industry: Recognizing that
skilled human resources are essential

for sustainable development, Viet Nam

is investing in training programs to build
expertise in Halal standards, certification
processes, production, marketing, and
tourism services.

5.5. Promoting information and public
awareness: Viet Nam is committed to
raising awareness and sharing accurate
information about the Halal industry
among businesses, policymakers, and
the public. Through communication
campaigns, industry events, and outreach
activities, Viet Nam will highlight the
importance and potential of the Halal
sector, encouraging more enterprises to
participate and supporting the industry’s
overall growth.
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PERFECTING THE LEGAL FRAMEWGORK, STATE
MANAGEMENT, AND NATIONAL STANDARD TO
PROMOTE THE DEVELOPMENT OF THE HALAL

INDUSTRY IN VIET NAM

» Department of Quality management and Conformity Assessment,
Commission for Standards, Metrology and Quality of Viet Nam (Ministry

of Science and Technology)
‘ ‘ Inrecent years, the Halal
industry has rapidly evolved
from a niche religious market into
a dynamic, trillion-dollar global
economic sector. Viet Nam, despite
not being a Muslim-majority country,
is embracing this global shift with
strong determination and strategic
direction, aiming to become a key
player in the international Halal
economy. The development of a
robust legal framework, national
standards, and government support
mechanisms is at the heart of this
transformation, demonstrating
Viet Nam’s vision and commitment

to contributing to global trade and
inclusive growth.

1. AFLOURISHING GLOBAL MARKET
AND VIET NAM’S STRATEGIC ENTRY

The global Halal economy is booming,
spanning multiple sectors such as food,
pharmaceuticals, cosmetics, textiles,
tourism, banking, and logistics. Spending
on Halal food alone is expected to reach
$1.9 trillion in 2024 and soar to $15
trillion by 2050. Halal tourism is another
rapidly expanding areaq, forecast to grow
from $245 billion in 2022 to $325 billion

by 2030. The total Halal economy is
projected to hit $10 trillion by 2028.

Viet Nam possesses vast potential

to benefit from this growth due to its
strength in agriculture, fisheries, and
tourism. The government has proactively
facilitated international cooperation,
especially with key Halal markets like the
UAE, Saudi Arabia, Malaysia, Indonesia...
The signing of the Viet Nam-UAE CEPA
agreement marks a significant milestone,
opening new doors for deeper economic
and Halal-related collaboration.

2. BUILDING FOUNDATIONS: LEGAL
FRAMEWORK AND NATIONAL
STANDARDS

Recognizing the importance of structured
development, the Ministry of Science

and Technology (MOST) has taken

the lead role in building the legal and
institutional backbone for Halal activities
in Viet Nam. This includes the creation

of the National Halal Certification

Center (HALCERT) under QUACERT

to carry out certification, training,
research, and international cooperation
in Halal. Some notable activities of the
Commission for Standards, Metrology
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* Vietnam Halal Certification Authority ~

The ONLY government authority for Halal certification,
under the supervision of QUACERT and STAMEQ.

Bon vi chiing nhan Halal duy nhét thuée Nha nude, true thuée QUACERT va STAMEQ.

famru,,% VIETNAM HALAL ﬂ

g i ’% Ad Jyla-

& Wil 3 B Jl>€ HALCERT
4’0" i mt““é FRTRCAT

Y W

VISION/ TAM NHIN

Globally trusted products from Vietnam

with HALCERT Certification Service.
San phém Viét Nam — Niém tin toan c4u vdi dich vy chiing nhan HALCERT.

MISSION/ SU MENH

To participate in To ensure consumers

developing Vietnam's
sustainable Halal
ecosystem.
GOp phén xdy dung hé sinh thai Halal

safety, zero animal
cruelty, environmental
protection.

To support the
Vietnam economy.

Thiic 0dy qué trinh
phét trién kinh t& Viét Nam.

Ddm bao an toan t6i uu cho ngudi tidu ding,
tén trong moi su s6ng va bdo vé méi truing.

bén viing tai Viét Nam.

Official Pillar and Enabler for Halal certification policy

Halal Certification
Activities
Hoat déng ching nhan Halal

Monitoring

Hoat dgng kiém sodt

Halal Enforcement
Products and Dém béo tudn thu
Services SOP
Quy trinh thyc hign san pham

va djch vy Halal

B HALCERT Center is Viet Nam’s official Halal certification body, providing trusted Halal verification

for products and services. It ensures compliance with international Halal standards. HALCERT supports
Vietnamese businesses in accessing global Halal markets. Image: HALCERT.
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Hoc VA CONE NGHI

M Mr. Ha Minh Hiep, Chairman of the Commission for Standards, Metrology and Quality under the Ministry
of Science and Technology, together with representatives from HALCERT, received the Secretary General
of the Standards and Metrology Institute for Islamic Countries (SMIIC). Image: Commission for Standards,

Metrology and Quality.

and Quality of Vietham and HALCERT
include issuing certifications, organizing
training courses, cooperating with reputable
international Halal organizations such as
JAKIM (Malaysia), BPJPH (Indonesia), SMIIC
(Standards and Metrology Institute for
Islamic Countries), Gulf Accreditation Center
(GAC), etc., and providing information and
news related to the Halal industry.

Viet Nam has also made important initial
steps in building a TCVN system for

the Halal industry. Up to now, 06 (six)
Vietnamese national standards (TCVNs)
have been established to provide a
technical basis for Halal production:

e TCVN 12944:2020: General
requirements for Halal food

production, based on international
benchmarks.

e TCVN 13708:2023: Good Agricultural
Practices for Halal farms.

e TCVN 13709:2023: Standards for
Halal animal feed.

e TCVN 13710:2023: Regulations for
Halal animal slaughtering processes.

e TCVN 13888:2023: Requirements for
Halal certification bodies.

e TCVN 14230:2024: Guidelines for
Muslim-friendly tourism services.

These standards provide a comprehensive
framework aligned with global practices,
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CAC TCVN VE CHUNG NHAN HALAL )

CURRENT TCVNS ON HALAL CERTIFICATION

_ TCVN 12944:2020

services

- TCVN 14230:2024

helping Vietnamese products meet
international expectations.

3. TOWARDS A COMPREHENSIVE
DECREE: GOVERNMENT ACTION FOR
INDUSTRY DEVELOPMENT

In response to the growing urgency

and potential of the Halal sector, the
Government has tasked the MOST to
draft a Decree on the management of
Halal products and services, forming a
transparent and unified legal corridor
for Halal development. The draft Decree
outlines five key policy groups:

1. Standards policy: Develop a
Vietnamese Halal standards system
based on globally recognized norms from
Codex, Malaysia, Indonesia, the Gulf, etc.

2. Quality and labeling requirements:
Ensure proper labeling, use of Halal

I I R T

Halal foed — General requirements

- TCVN 13708:2023 Good agricultural practices for Halal farm

_ TCVN 13709:2023 Halal animal feeding Thue éan chén nudi Halal

TCVN 13710:2023 Halal foods - Animal slaughtering requirements
- TCVN 13888:2023

Conformity assessment — Requirements for
bodies certifying Halal products, processes and

Muslim Friendly Hospitality

Thuc phém Halal - Yéu céu chung

Thyc hanh néng nghiép tét ddi vdi cd sA san xudt
Halal

Thuc phdm HALAL - Yéu cdu d8i vdi
giét mé ddng vat

Bdnh gid su phu hgp - Yéu céu déi vdi té chic
ching nhén san phdm, qud trinh va dich vu Halal

Dich vu du lich than thién cho ngudi Héi gido

’
M Viet Nam has issued six Halal standards. This serves as a crucial foundation for developing Viet Nam’s Halal
industry in the coming time. Image: Directorate for Standards, Metrology and Quality.

marks, and declaration of applicable
standards.

3. Certification and conformity
assessment: Define rules for
certification, recognition of
international Halal bodies, and lab
accreditation.

4. Inspection and supervision:
Strengthen state control and
inspection of Halal goods in the
market, particularly for exports.

5. Export support policies: Mobilize
state resources to support businesses
in certification, technology upgrades,
and market transition.

This Decree is essential to improve
governance, eliminate market entry
barriers, and build international trust in
Vietnamese Halal products.
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B Chairman of the Directorate for Standards, Metrology and Quality (STAMEQ), Ministry of Science and
Technology of Viet Nam Nguyen Nam Hai, meets with the Department of Islamic Development Malaysia
(JAKIM) in Ha Noi in September, 2025.

4. THE WAY FORWARD: SEIZING THE globally integrated approach to Halal
HALAL OPPORTUNITY development reflects its vision to become
a trusted, high-quality supplier to the
world’s fastest-growing consumer
segment. With strong government
leadership and collaborative efforts from

. the private sector, Viet Nam is ready
underscores the urgency of expanding to unlock the full potential of its Halal

certified businesses and developing a economy and rise as a regional Halal hub
more supportive ecosystem. by 2030.

Although Viet Nam’s Halal exports are
estimated at $10.5 billion, the demand
for Vietnamese Halal products could
be as high as $34 billion. The gap

Viet Nam must continue to synchronize
strategy, upgrade enterprise capabilities,
and enhance regulatory systems to
secure its place in the global Halal
value chain. Developing the Decree,
expanding HALCERT operations, and
strengthening international cooperation
will be the pillars of this effort. The
Halal economy is no longer just an
opportunity, it is a strategic imperative.
Viet Nam’s proactive, inclusive, and
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VIET NAM'S HALAL AGRICULTURE AND FOOD INDUSTRY:

VAST POTENTIAL
FOR DEVELOPMENT AND EXPORT

» Ministry of Agriculture and Environment of Viet Nam

‘ Viet Nam stands at a strategic crossroads in the global Halal food
supply chain. With strong natural advantages, rich agricultural
resources, growing production capacity, and supportive government
policies, Viet Nam is well-positioned to become a reliable supplier of Halal-
certified agricultural and food products to a global market of nearly 2 billion
Muslims and beyond.

::-_: ‘-

M A group of Muslim visitors is looking at the Viet Nam pavilion. Image: Vneconomy

1. GEOGRAPHIC AND MARKET Southeast Asia alone, Muslims make

ADVANTAGES up around 42% of the population,
particularly in countries such as

Viet Nam’s proximity to major Halal Indonesia, Malaysia, and Brunei which are

consumer markets is a key strength. regional neighbors with large, established

Asia is home to approximately 62% of Halal markets.

the world’s Muslim population. Within
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Globally, the demand for Halal food is
enormous and growing rapidly. The Halal
food and agriculture sector was valued
at over USD 2.3 trillionin 2022 and is
forecast to reach more than USD 4.1
trillion by 2030 (Zion Market Research).
This growth, averaging around 7.7%
annually between 2023 and 2030, is
fueled by a rising Muslim population as
well as broader consumer trends: many
non-Muslim consumers are increasingly
choosing Halal products for their rigorous
standards on food safety, hygiene, and
environmental sustainability.

The Middle East, with over 90%

Muslim population, is a particularly
high-potential market. Its harsh

natural conditions limit domestic food
production, driving the need to import
roughly 80% of its food requirements, an
annual market currently valued at around

USD 40 billion, projected to reach USD 70
billion by 2035.

2. VIET NAM’S SUPPLY CAPACITY

Viet Nam is a globally recognized
agricultural producer with abundant
raw materials and strong capabilities

in meeting international food safety
standards. It is among the top 20 global
food exporters to Organization of Islamic
Cooperation (OIC) countries, supplying
rice, coffee, cashew nuts, pepper, fresh
fruits, seafood (shrimp, fish), processed
foods, confectionery, honey, cinnamon,
and fruit juices.

Viet Nam’s cashew exports to the Middle
East alone account for 8-13% of total
national cashew exports, with over
60,000 tons and approximately USD
400 million in revenue annually (2022-

Bl Coffee, cashew nuts, wood, rice and seafood are amongst Viet Nam’s key agricultural export products.
Image: Baochinhphu.
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2024). Geographically, Viet Nam'’s
closeness to key Halal markets such as
Indonesia, Malaysia, and the Middle East
reduces transport costs and boosts the
competitiveness of its exporters.

Key agricultural strengths include:

* Rice
* Seafood (shrimp, fish)
* Coffee

e Cashew nuts
e Pepper

* Fresh and processed fruit

Forestry products also offer Halal-
friendly raw materials, such as:

e Macadamia: 46,241 ha under
cultivation, producing ~7,000 tons of
nuts annually, with rapid expansion.

e Cinnamon: 180,000 ha across
northern provinces like Yén Bdi and
Ldao Cai, yielding 70,000 tons of
cinnamon bark per year.

e Star anise: 55,000 ha concentrated in
Lang Son and neighboring provinces,
producing 22,000 tons of dried
flowers annually.

e Bamboo and rattan: Cover 1.4
million ha, producing 430,000 tons of
bamboo shoots per year.

Vietnamese agricultural production
increasingly meets strict international
food safety standards aligned with Halal
requirements (VietGAP, GlobalGAP,
Organic certification, HACCP, ISO).
Around 1,000 Vietnamese companies
are already Halal-certified, led by major
brands such as TH True Milk, CP Foods,
and Trung Nguyén Coffee. Vietnamese

firms have also begun exporting
veterinary medicines to Halal markets and
developing fully Halal-certified supply
chains for poultry production, including
Halal animal feed, breeding stock, and
slaughter facilities.

3. INSTITUTIONAL AND POLICY
SUPPORT

Viet Nam’s government is actively
promoting the Halal industry. The

Prime Minister’s Decision No.10/QD-
TTg (February 14, 2023) approved the
national Plan to Enhance Cooperation
and Develop Viet Nam’s Halal Industry to
2030. In April 2024, Viet Nam launched
its National Halal Certification Center
(HALCERT) to unify state management
of Halal certification, reduce costs for
businesses, and facilitate global market
access.

Viet Nam is also developing a legal
and regulatory framework for Halal
management, including:

* A draft Decree on managing Halal
products and services

* A set of five national standards
(TCVN) for Halal food and production
covering general requirements, Good
Agricultural Practices (GAP) for
Halal facilities, animal feed, animal
slaughter, and certification body
requirements

These frameworks are crucial for helping
Vietnamese producers understand

and comply with international Halal
standards, smoothing the path to
certification and export.
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4. PROMISING DEVELOPMENT
OUTLOOK

a) Domestic Drivers

Viet Nam’s vision is to create a complete
Halal ecosystem in the near future,
encompassing:

e Human resources: Managers,
businesses, producers, and
certification experts with deep Halal
knowledge

e Production: High-quality raw
materials, technology, and expert
support

e Legal and infrastructure: A clear
regulatory environment, strong quality
management, and Halal certification
services using advanced technology

e Business growth: Expanding the
number of Vietnamese companies
participating in global Halal supply
chains

Viet Nam’s large, diverse agricultural
sector can become the backbone of this
Halal ecosystem, unlocking value for

domestic producers while meeting global
demand.

b) International Opportunities

Global demand for Halal food is booming.
According to the 2024 Global Halal

Food Market Report by Cognitive Market
Research, the market will grow from about
USD 2.55 trillion in 2024 to nearly USD
4.93 trillion by 2031, at an annual growth
rate of 9.9%.

Within ASEAN, countries like Indonesia,
Malaysia, and Brunei have large Muslim
populations with high per capita incomes,
representing vital, nearby markets for
Vietnamese Halal products. Viet Nam’s
agricultural exports align well with their
consumption needs. Moreover, the Middle
East’s harsh natural conditions limit its
domestic agriculture, making it reliant on
imports of safe, high-quality Halal food.
This creates a strategic opportunity for
Viet Nam to become a key supplier to a
multi-billion-dollar market.

Viet Nam’s proximity to Asian Halal markets
means lower transportation costs and
greater logistical efficiency, increasing its
competitiveness. As Viet Nam negotiates
further trade agreements, the potential for
Halal food exports will only grow.

Viet Nam has the resources, know-how,
and political will to become a major
player in the global Halal food market.
With strategic investment in certification,
production, human resources, and
infrastructure, Viet Nam’s agriculture
sector can seize a share of this rapidly
expanding market, supporting national
economic growth while meeting the
needs of Halal consumers worldwide.



VIET NAM

EMERGING TDURISM
DESTINATION FOR MUSLIM

TRAVELERS

»Viet Nam National Authority of Tourism

‘ Viet Nam, with its stunning
natural beauty and rich
cultural heritage, is emerging as a
promising tourist destination for
travelers from all over the world.
In recent years, Viet Nam’s tourism
has attracted not only visitors from
Western and East Asian countries
but also Muslim travelers, thanks to
the growing Halal tourism sector and
attention to the needs of the Muslim
community.

1. VIET NAM: A HALAL TOURISM
PARADISE

Halal tourism is a rapidly growing trend
globally, particularly in countries with
large Muslim populations. Viet Nam,
strategically located in Southeast Asiq,
is seizing the opportunity to expand this
market with the potential for developing
Muslim-friendly services.

As of 2023, according to the Global
Muslim Travel Index (GMTI), Viet Nam ranks
28th among the top countries for Muslim



travelers. While this ranking may not be

as high as that of countries in the Middle
East or Southeast Asia like Malaysia and
Indonesia, Viet Nam is quickly establishing
its name in the Halal tourism community
through its significant efforts to attract
Muslim visitors.

Factors attracting muslim travelers
Diverse and rich Halal cuisine

Vietnamese cuisine, with its unique blend
of fresh ingredients and distinctive spices,
is increasingly being prepared to meet
Halal standards for Muslim travelers.

In major cities like Hanoi, Ho Chi Minh
City, Da Nang, and Nha Trang, Halal
restaurants are proliferating to cater

to the dietary requirements of Muslim
visitors.

Popular dishes like pho, banh mi, spring
rolls, and other traditional Vietnamese
foods are being prepared according

VIET NAM - AN EMERGING HALAL DESTINATION

to Halal standards, offering visitors
a delicious and reassuring dining
experience.

Muslim-friendly infrastructure

An important factor in attracting

Muslim tourists is the development of
infrastructure that caters to Islamic
needs. Many hotels in Viet Nam are

now offering Halal services, including
women-only rooms, prayer facilities, and
designated prayer areas. Additionally,
tourist sites provide information

about prayer timings, ensuring that
Muslim travelers can visit these places
comfortably while keeping their religious
practices intact.

Islamic religious and cultural sites

Although Viet Nam does not have as large
a Muslim population as other countries,

it has some notable Islamic sites that
Muslim travelers can visit and pray at.

M Golden Bridge - the new symbol of Da Nang tourism. It is also one of the chosen destinations for Muslim

travelers
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M Ha Long Bay, located in Quang Ninh Province, Viet Nam, is a UNESCO World Heritage Site famous for

its emerald waters and thousands of limestone islands. The bay is dotted with dramatic karst formations,
caves, and floating fishing villages. Visitors can enjoy boat cruises, kayaking, and stunning sunsets. Its
name means “Descending Dragon,” rooted in local legend. Ha Long Bay is one of Viet Nam’s most iconic and
breathtaking natural attractions. Image: Vietnamtourism.gov.vn.

One such site is Masjid Al-lkhlas in Ho Chi
Minh City, one of the oldest and most
famous mosques in the region. Other
cities like Hanoi and Da Nang also have
smaller mosques, providing a peaceful
and welcoming environment for Muslims
to practice their faith.

2. VIET NAM - A DIVERSE AND
RICH DESTINATION FOR MUSLIM
TRAVELERS

In addition to the factors mentioned
above, Viet Nam offers several other
fantastic attributes that make it an ideal
destination for Muslim travelers:

M The sunset glow of Ha Long Bay
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Beautiful natural landscapes

Viet Nam is renowned for its long
beaches, majestic mountain ranges,
historical monuments, and UNESCO
World Heritage Sites. Destinations like Ha
Long Bay, Phu Quoc, Da Lat, and Hoi An
are perfect for Muslim travelers seeking
relaxation, exploration, and immersion in
beautiful natural scenery.

Rich and welcoming culture

Viet Nam boasts a rich cultural heritage,
but it is also known for its open and
hospitable attitude towards international
visitors. Cultural festivals, events, and
traditional customs provide Muslim
travelers with opportunities to learn
more about the country, connect with
the locals, and experience memorable
moments.

3. OPPORTUNITIES FOR HALAL
TOURISM DEVELOPMENT IN VIET NAM

With the rapid growth of Halal tourism
worldwide, Viet Nam is seizing the
opportunity to boost its tourism industry,
not only for visitors from Western
countries but also for the Muslim
community. The Vietnamese government
has recognized the importance of the
Halal tourism sector and has implemented
several policies and initiatives to support
its growth, such as:

* Training professional staff in the Halal
tourism sector.

* Encouraging investments in Halal-
friendly infrastructure, including
Halal restaurants, hotels, and prayer
facilities.

* Promoting Viet Nam as a Halal tourism
destination through international
platforms, especially targeting
Muslim-majority countries such as
Indonesia, Malaysia, and the Middle
Eastern nations.

B Muslim tourists are increasingly choosing Viet
Nam for its rich culture and welcoming atmosphere.
Image: Impress Travel

With its existing potential and vast
opportunities, Viet Nam is quickly
becoming a sought-after destination

for Muslim travelers. The country’s
commitment to building Halal services,
along with its diverse culture, rich cuisine,
and breathtaking natural landscapes,

is sure to provide Muslim visitors with a
fulfilling and memorable experience. In
the near future, Viet Nam is set to become
an essential stop for Muslim travelers
worldwide.
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‘ At the heart of the Mekong
Delta, Can Tho City stands
as a beacon of agricultural
prosperity and untapped
potential. With vast natural
resources, a strong production
base, and rising technological
capacity, Can Tho is positioning

itself as a key gateway for
Halal-certified products to
reach global Muslim markets,
especially the Middle East,
Africa, and Southeast Asia.

CAN THO CITY:

VIETNAM'S RISING HUB FOR GLOBAL
HALAL AGRICULTURAL EXPORTS

»Can Tho City People’s Committee

1. ABUNDANT RESOURCES, STRATEGIC + A poultry population exceeding 2

POTENTIAL million

Can Tho’s agricultural and aquaculture These resources support more than

sectors are its most powerful assets. The 540 agricultural, forestry, and fisheries

city annually produces: enterprises, many of which are already

« 1.3 million tons of rice from over engaged in export activities. Flagship
70,000 hectares products such asrice, pangasius, fruits,

and seafood are not only export-ready

but also hold high potential to meet Halal

certification standards, offering safe,

e 250,000 tons of seafood from 10,000 traceable, and ethically produced food
hectares of aquaculture for over 2 billion global Muslim consumers.

e 230,000 tons of fruit from 26,000
hectares of orchards



2. HALAL CERTIFICATION & PRODUCT
DIVERSITY

Several Can Tho-based companies have
already embraced Halal certification and
are successfully producing a range of
goods for the global market, such as:

* DG FOODS: Seed-based snacks
(peanuts, cashews, brown rice
crackers)

e SUMOFOOD: Soursop tea
e Mekong Fruits: Dried tropical fruits
e VIDACA: Fish skin products

e Pham Nghia Food & Nhat Tam
Cooperative: Halal seafood

e Pataya Food Industry: Canned
seafood for export

Over 45 seafood processors in Can Tho
are already involved in international trade,

VIET NAM - AN EMERGING HALAL DESTINATION

B Can Tho stands at the heart of Viet Nam'’s
pangasius industry, with vast aquaculture systems
and a thriving export market. Its sustainable
farming practices make it a key player in global
seafood supply. Image: Can Tho Department of
Agriculture and Environment

with a growing number aligning with Halal
and food safety regulations.

3. CHALLENGES TO ADDRESS

Despite early progress, Halal exports from
Can Tho remain modest. Local businesses
face several challenges:

e Limited knowledge of Halal consumer
preferences and regulatory standards

¢ Lack of experience in maintaining
and leveraging Halal certifications for
export

e Hesitancy to invest in Halal
compliance without immediate market
access

These gaps highlight the need for stronger
partnerships, investment, and education
to unlock Can Tho’s full Halal potential.
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4. CALL FOR INVESTMENT AND
PARTNERSHIP

Can Tho is actively inviting investors,
enterprises, and global Halal stakeholders
to participate in building a vibrant Halal
economy. Key opportunities include:

* Investing in high-tech agriculture
and Halal-compliant processing at
the future Mekong Delta Agricultural
Product Linkage and Distribution
Center, pending national approval

* Forming joint ventures with local
producers of rice, fruits, vegetables,
and seafood

* Introducing modern technologies for
drying, packaging, processing, and
traceability aligned with Halal and
food safety standards

This is not only a growth opportunity, it is
a strategic transformation for Viet Nam’s
agricultural sector. Can Tho has merged
with Soc Trang and Hau Giang under
Resolution No. 60-NQ/TW (April 2025),
forming a larger, more powerful economic
zone with:

* Urban infrastructure and planned
industrial clusters

W Can Tho prioritise the development of Halal industry as a key growth sector
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* Logistics, commerce, healthcare,
tourism, and education hubs

* Stronger alignment with high-tech,
multi-sectoral agricultural production

This transformation will further
consolidate Can Tho’s role as aregional
center for Halal-certified goods and a
launchpad for Viethamese products into
Islamic markets worldwide.

Can Tho’s agricultural strength,
processing capability, and strategic
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planning provide a solid foundation for
long-term Halal market success. With
continued investment, international
cooperation, and support from the Halal
Certification Center, the city is poised
to become Viet Nam’s leading Halal
production and export hub.

Can Tho invites global partners to join
hands in building a sustainable, ethical,
and prosperous future through Halal trade,
food security, and shared prosperity.
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CA MAU PROVINGE:

GATEWAY TO THE GLOBAL HALAL
SEAFOOD AND AGRICULTURE MARKET

»People’s Committee of Ca Mau Province

‘ As global demand for Halal-
certified food and services
rises, Ca Mau Province, Viet Nam’s
southernmost point, is emerging
as a high-potential hub for Halal
seafood, agriculture, and tourism.
With abundant natural resources,
international-standard processing
infrastructure, and strong ties to
Islamic markets, Ca Mau offers a
golden opportunity for investment,
cooperation, and sustainable Halal
development.

it

1. STRATEGIC LOCATION AND
NATURAL STRENGTHS

Situated along key Southeast Asian
maritime and economic corridors, Ca
Mau is a natural gateway to major Muslim
markets such as Indonesia, Malaysia,
and the Middle East. The province boasts
254 km of coastline, 80 river mouths
feeding into both the East and West Seas
and a total area of 5,300 km?, with over
303,000 ha of aquaculture land. Ca Mau
is responsible for 45% of the Mekong

W With its strong advantages in seafood, Ca Mau is becoming a potential gateway to the Halal market
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B Ca Mau has 6,800 hectares of super-intensive shrimp farming that yields high efficiency. In photo is
super-intensive shrimp farming model in Tan An Commune, Ngoc Hien District. Image: Baocamau

Delta’s shrimp farming area and 22% of
Viet Nam’s total shrimp output, making
it a key player in Viet Nam’s seafood
industry.

SHRIMP CAPITAL OF VIET NAM

In 2023 alone, Ca Mau produced over
636,000 tons of seafood, including
242,000 tons of farmed shrimp, the
province’s flagship export product,
generating over USD 1.1 billion annually.
The province hosts 38 seafood
enterprises, 41 modern processing
factories with a total capacity of
250,000 tons/year. Certified production
standards include: SA-8000, ISO-
9001, BRC, B.A.P, GlobalG.A.P, ASC, EU
Organic, and more

Minh Phu Seafood Group, one of Viet
Nam'’s largest seafood exporters, is based
in Ca Mau and already exports Halal-
certified shrimp products to the Middle

East. In total, Ca Mau shrimp is exported
to over 60 countries, accounting for 80%
of the province’s seafood export value
and nearly half of its total agricultural
output.

DIVERSIFIED FARMING MODELS & ECO-
CERTIFICATIONS

Ca Mau leads in sustainable aquaculture
innovation, with models such as:

¢ Rice-shrimp and forest-shrimp
integration

e Super-intensive and two-stage
farming

e Certified eco-organic shrimp under
mangrove canopy (over 32,000 ha)

These models align with global green
consumption trends and ethical sourcing
principles highly valued in Halal markets.
Ca Mau shrimp has achieved international
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B Ca Mau stands out with its mangrove ecosystem,
known as the ‘green lung’ of the Mekong Delta,
along with cajeput forests, coastal areas, and a
dense network of rivers and canals, creating an
exceptionally rich natural tourism environment.
Image: Viet Nam National Authority of Tourism.

certifications including ASC, B.A.P,
GlobalG.A.P, EU Organic, and Seafood
Watch, confirming its commitment to
sustainable, traceable, and ethical
production.

2. OPPORTUNITIES BEYOND SEAFOOD

2.1. Agriculture: Can Tho has great
potential for agricultural production such
as:

* 120,000 ha of rice fields yield over
500,000 tons annually

* Many areas are suitable for organic,
eco-friendly rice under Halal,
VietGAP, or GlobalG.A.P standards

* Potential to develop Halal-certified
bananas, goby, grouper, tilapia, and
more

The province is actively promoting its
OCOP (One Commune One Product)
program, with 185 certified products,
including 47 four-star and 138 three-
star products, supporting traceable and
value-added local production.

2.2. Tourism: Ca Mau offers a unique
Halal-friendly tourism experience,
being the only place in Viet Nam where
visitors can witness both sunrise over
the East Sea and sunset over the West
Sea. The Mui Ca Mau Biosphere Reserve
and Ramsar Site attract over 2.1 million
visitors annually. Halal-friendly tourism
development focuses on:

* Eco-tourismin mangroves and coastal
reserves

*  Community-based cultural exchanges

* Natural, Halal-compliant cuisine from
seafood and local vegetables

3. CALL FOR INVESTMENT AND
COOPERATION

Despite these advantages, Ca Mau’s
participation in the Halal market remains
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limited, especially in sectors like rice
and fruit exports. To fully tap into the
global Halal economy, Ca Mau calls on
international partners to:

¢ Invest in Halal-compliant processing
infrastructure (drying, packaging,
cold storage, traceability tech)

¢ Collaborate with local firmsinrice,
seafood, and fruit production

¢ Support Halal certification efforts by
engaging with accredited global Halal
certifiers

¢ Expand eco-friendly tourism models
with a Halal cultural experience

With favorable logistics, trade agreements
(EVFTA, CPTPP, RCEP), and proximity

to key Muslim markets, Ca Mau is well-
positioned to become a major supplier of
Halal-certified goods and services to the
world.

Halal is not just a certification, it is a path
to value, trust, and global market access.
Ca Mau Province is committed to building
a sustainable, ethical, and traceable
Halal supply chain in seafood, agriculture,
and tourism. By fostering strategic
cooperation and investment, Ca Mau can
help meet rising global Halal demand
while creating inclusive, green growth for
local communities.
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VIET NAM

A STRATEGIC PARTNER IN THE
GLOBAL HALAL SEAFOOD INDUSTRY

M Viet Nam Association of Seafood Exporters and Producers

‘ Viet Nam is rising as a
strategic player in the global
Halal seafood market. With a
dynamic seafood industry, robust
infrastructure, and increasing
alignment with Halal standards, Viet
Nam is prepared to meet the demands
of the growing global Muslim
consumer base over 2 billion people
worldwide.

1. APOWERHOUSE IN GLOBAL
SEAFOOD EXPORTS

Over the past two decades, Viet Nam
has transformed its seafood sector into

a global success story. Export revenues
soared from USD 2.7 billion in 2005 to
over USD 11 billionin 2022, making Viet
Nam one of the world’s top three seafood
exporters, alongside China and Norway.

Behind this achievement is a strategic
shift: advanced aquaculture, cutting-
edge processing, sustainability practices,
and strong compliance with international
standards, including Halal standards. Viet
Nam’s 3,260-kilometer coastline, rich
freshwater resources, and ideal climate
provide a steady supply of high-quality
seafood, with over 1 million tonnes of
shrimp produced annually nearly 1/6 of
global output.
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Viet Nam’s two leading seafood products,
pangasius and shrimp, command
dominant positions in global markets.
Vietnamese pangasius accounts for 90%
of global supply, reaching major markets
such as the US, EU, China, and the Middle
East. The shrimp sector earns USD 4
billion per year, increasingly from high-
end, value-added products.

Vietnam seafood exports, by products, Ql/2024

SHRIMP
‘account for 35%

US$411 mil.

- J )

US$1,951 mil.

US$30 mil. >

US$219 mil.
+15%

US$139.5 mil.

M The structure of Vietnam’s key seafood export
products in the first quarter of 2024. Image: VASEP.

Viet Nam boasts over 883 seafood
processing facilities, with more than
500 approved for EU export. Many of
these factories are Halal-certified by
internationally recognized bodies from
Malaysia, Indonesia, and the UAE.

Currently, over 100 Vietnamese seafood
companies hold Halal certification, with
15-20 new certifications issued annually.
By integrating Halal requirements with
global standards like HACCP, ISO, BAP,
ASC, and GlobalG.A.P, Viethamese
seafood delivers consistent quality and
compliance across diverse markets.

2. STRONG ADVANTAGES FOR HALAL
DEVELOPMENT: Viet Nam has significant
advantages for developing the Halal
seafood industry, notbly:

2.1. Reliable Aquaculture Supply: Over
70% of seafood exports come from
aquaculture, ensuring consistency,
transparency, and traceability. Viet

Nam is also pioneering eco-friendly
models such as Recirculating Aquaculture
Systems (RAS) and Integrated Multi-
Trophic Aquaculture (IMTA) to boost
sustainability.

2.2. Modern Processing & Value
Addition: Viet Nam is among the few
countries with advanced deep processing
capabilities, enabling the production of
refined, Halal-compliant seafood tailored
to diverse international tastes.

2.3. Global Trade Integration: Through
EVFTA, CPTPP, RCEP, and CEPA, Viet
Nam enjoys tariff advantages, improved
market access, and the removal of
technical barriers, giving Halal exporters
a global edge.

3. TARGETING THE MIDDLE EAST AND
BEYOND

The Middle East is emerging as a priority
market for Viet Nam’s Halal seafood.
While it currently represents under 4% of
total seafood exports, the region offers
strong growth potential, driven by rising
demand, high purchasing power, and
strategic trade agreements like the Viet
Nam-UAE CEPA. Viet Nam is actively
building mutual recognition with Halal
certification bodies in OIC countries and
expanding cooperation with partners in
the Middle East, West Asia, and Africa.

4. FUTURE-ORIENTED SOLUTIONS

To unlock its full Halal potential, Viet Nam
is moving forward with a comprehensive
strategy:
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W Viet Nam is home to numerous large-scale seafood production facilities that meet strict international
standards. Image: VASEP.

e Expand partnerships with reputable
Halal certification organizations

* Investin market research,
product adaptation, and consumer
engagement in key Muslim markets

e Develop anational Halal brand,
promoting “Halal Made in Viet Nam”
through international exhibitions,
strategic marketing, and public-
private collaboration

Viet Nam’s seafood sector is already

a global leader but with a strong push
toward Halal integration, it is on the path
to becoming a strategic Halal hub for
Asia and the world. Specific areas of
cooperation in Halal seafood with Viet
Nam include:

* Supplying stable, certified Halal
seafood

* Deep processing and high-end
packaging for export

* Participating in Halal-compliant
global supply chains

By combining sustainable aquaculture,
transparent supply chains, advanced
processing, and high compliance
standards, Viet Nam is ready to meet
the rising demand for trusted, high-
quality Halal seafood. More importantly,
cooperation between Viet Nam and
Islamic countries will help enhance
global food security, promote ethical
production, and contribute to shared
sustainable development goals. Viet Nam
welcomes international partners to join
in building a prosperous, Halal-aligned
seafood economy, serving the world in
the right way.
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CAC TCVN VE CHUNG NHAN HALAL )

CURRENT TCVNS ON HALAL CERTIFICATION

_ TCVN 12944:2020

- TCVN 13888:2023
- TCVN 14230:2024

services

Muslim Friendly

I I R R

Halal foed — General requirements

- TCVN 13708:2023 Good agricultural practices for Halal farm

_ TCVN 13709:2023 Halal animal feeding Thue éan chén nuéi Halal

TCVN 13710:2023 Halal foods — Animal slaughtering requirements

Conformity assessment — Requirements for
bodies certifying Halal products, processes and

Thue phém Halal - Yéu céu chung

Thyc hanh néng nghiép tét ddi vdi cd sA san xudt
Halal

Thue phdm HALAL - Yéu cdu déi véi
giét mé déng vt

Bdnh gid su phu hgp - Yéu céu déi vdi té chic
ching nhén san phdm, qud trinh va dich vu Halal
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@ TRUNG TAM CHUNG NHAN HALAL QUOC GIA @

* Vietnam Halal Certification Ruthority

The ONLY government authority for Halal certification,
under the supervision of QUACERT and STAMEQ.

BHon vi chiing nhan Halal duy nhéat thuée Nha nude, true thuée QUACERT va STAMEQ.

cum"r-o VIETNAM HALAL

e % L2

g Conconl) S Do
VISION/ TAM NHIN

Globally trusted products from Vietnam
with HALCERT Certification Service.
San phdm Viét Nam — Niém tin toan c4u vdi dich vy chiing nhan HALCERT.

MISSION/ SU MENH

To participate in To ensure consumers
developing Vietnam's safety, zero animal To support the
sustainable Halal cruelty, environmental Vietnam economy.

ecosystem. protection.

Gop phén xay dung hé sinh thai Halal Dém béo an toan t6i uu cho ngudi tiéu ding, phét trign kinh t& Viét Nam.
bén viing tai Viét Nam. tén trong mol su s6ng va bdo vé méi trudng.

Thuic ddy qué trinh

Official Pillar and Enabler for Halal certification policy

Halal Certification
Activities

Hoat dong chuing nhén Halal

Monitoring

Hoat dgng kiém sodt

Halal
Products and
Services SOP

Quy trinh thuc hién san phdm
va djch vy Halal

Enforcement

Dém béo tuan thu
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B0 NEDAI GIAD
MINISTRY OF FOREIGN AFFAIRS

BO NONG NGHIEP VA PHAT TRIEN NONG THON
MINISTRY OF AGRICULTURE AND RURAL DEVELOPMENT

B0 KHOA HOC VA CONG NGHE
IMINISTRY OF SCIENCE AND TECHNOLOGY

HOI NGHI

PHAT HUY NOI LUC, TANG CUONG HOP TAC Quéc TE PE DAY MANH
PHAT TRIEN NGANH HALAL VIET NAM

CONFERENCE

FOSTERING INTERNATIONAL COOPERATION AND MOBILIZING INTERNAL RESOURCES
TO DEVELOP VIET NAM’S HALAL INDUSTRY

Ha Noi, ngay 22 thang 10 nam 2024
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FRESHLY-SIGNED FTA
CEPA
Vietnam-United Arab Emirates
Comprehensive Economic
Partnership Agreement
Oct. 28
As of Oct. 2024 ”
2024
FTAs in effect FTAs under negotiation
AFTA ACFTA AKFTA AJCEP VIJEPA
ASEAN ASEAN-China ASEAN-Korea ASEAN-Japan Vietnam-Japan
Free Trade Trade in Goods Trade in Goods Comprehensive Economic
area Agreement Agreement Economic Partnership Partnership
Agreement Agreement
1993 2003 2007 2008 2009
& AIFTA ~ AANZFTA VCFTA VKFTA - VN-EAEU FTA
ASEAN-India ASEAM-Australia- Vietnam-Chile Vietnam-Korea Vietnam and
Free Trade New Zealand Free Trade Free Trade Eurasian Economic
Agreement Free Trade Agreement Agreement Agreement Union Free Trade
Agreement
2010 2010 2014 2015 2016
¢ CPTPP ! AHKFTA EVFTA UKVFTA RCEP
- Comprehensive Regional
and Progressive ASEAN-Hong Kong EU-Vietnam UK-Vietnam Camiprahichisive
Agreement for (China) Free Trade Free Trade Free Trade Ec[:momic
: A t
TransfPaCIflc JTREIEN Agreement Agreement Partnership
Partnership Agreement
2019 2019 2020 2021 2022
~ VIFTA
Vietnam-Israel Vietnam-European ASEAN-Canada =
Free Trade Free Trade Free Trade \ )
Agreement Association Free Agreement \
Trade Agreement _\
EFTA
( ) \ -Qb"
2024 Megotiations Megotiations
start in resurme in
2012 2021
UAE: United Arab Emirates
FTA: Free Trade Agreement © "m
http:// infographics.vn il R
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