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NATURAL HEALTHY AND NUTRITION FESTIVAL 2018
I. GENERAL INFORMATION
1. Event name: NATURAL HEALTHY AND NUTRITION FESTIVAL 2018 (N&NF)
2. Time: October 18-21, 2018
3. Venue: Nguyen Du Gymnasium, 116 Nguyen Du, Ben Thanh ward, District 1, Ho Chi Minh City
4. Organizer: 
- Ministry of Science and Technology;
- Vietnamese High-Quality Product Business Association
3. Co-organizer and consulting party: Ho Chi Minh City’s Food Safety Management Board

II. OVERVIEW:
1. Purpose and importance of the event:
- Encourage the social interest in the safety, meeting Vietnamese and international standards of food;
- There is still no event for safe, premium and organic products
- Improve the social interest in healthy food, and then transfer to the action of supporting products with safety, standards, and clear origin.
2. Benefits:
2.1 For customers:
- Have information – knowledge (awareness) of safe, nutritious, balanced products, information series: daily healthy life from food, life style (disease prevention, not disease fighting).
- Meet and communicate with celebrities, experts in safe and healthy food.
- Have happy, safe, and modern time and space
2.2 For participating enterprises:
- Build the brand, establish the image of safe, nutritious products 
- Directly interact with customers, do survey for customers’ opinions
- Connect with distributors, international standard organizations, international retail association
2.3 For distributors:
- Study the development and status of food industry in Vietnam;
- Connect with very potential suppliers.
3. Participants: 100-120 companies who are:
- Companies awarded “Vietnamese High-Quality Product – Global Integration Standard” (GIS);
- Companies in Safe food supply chain managed by HCMC’s Food Safety Management Board;
- Companies having organic products;
- GI & OCOP products
- Certified start-up enterprises – accepted to join Kind Green Market (Phien cho xanh tu te)
- Local specialties;
- Some companies with nutrition, safety and substainability oriented household products;
4. Visitors:
- B2B: Retailers, wholesalers interested in finding new suppliers for diversifying goods sources.
- B2C: Customers: 25-40 years old, well-educated, having stable finance, interested in health, focus on office workers, women.

III. MAIN ACTIVITIES:
1. On October 18, 2018
- In the morning: Opening ceremony (40 minutes)
- After the opening ceremony: 
Seminars on topics:
+ Product development from ideas to meeting market demand
+ Adding value for products – sustainable business development
+ First meeting among Asian countries having well-known GI products. 
Seminar: How to boost commercialization of GI products
+ Approach global market sustainably with international standards (experts from Global GAP, BRC, SGS, Bureau Veritas…; representatives from retail association, distributors to join Business matching)
2. On October 19, 2018
- In the morning: The meeting and discussion between international buyers/ distributors and Vietnamese companies. (Panel including buyers from Indonesia, Thailand, Netherlands, India, Middle East…)
-10.30 AM- 12.30 AM. Business matching between international buyers & Vietnamese companies.
3. On October 20-21, 2018:
- B2C
- 2 cooking competitions “Delicious and Healthy” for families and children (12-14 years-old)
- Cooking show with 5-star chefs
- Talk show with celebrities about healthy life style
- Games, stages for enterprises to interact with customers to introduce their products 
- Scan QR code for gifts, Lucky draw…
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